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Module title: The Digital World Target Audience: KS 2 Pupils (ages: 7-11)

1. Lesson Plan text for the Teacher
Goals to achieve:
a. To build awareness about the digital world.
b. To develop safety skills when dealing with the digital technologies, namely within the social web.
Tasks/activities:
a. 1Is 20 minutes: play the video game with the help of the children

(https://www.youtube.com/watch?2v=ly69LCHM4IM). At the end ask children to write in the board more

technological devices.
b. 2nd 40 minutes: create a facebook page of the class with the children (being simultaneously teacher, editor and

curator), regarding the ethical and online safety norms.

2. PowerPoint Presentation text — presentations can have animation clips embedded within them if appropriate: a power

point presentation will be presented.

3. Animation Clip script(s) — each script should be no more than two minutes in duration

4. Teacher Handout text — to include references where appropriate


https://www.youtube.com/watch?v=ly69LCHm69M

“The internet moves at a rapid pace with new trends emerging weekly, often led by celebrity culture, media, brands, and
word of mouth. The latest "in" technology or service is talked about and used by a group of friends, and in no time it will
have spread to neighboring schools and colleges.

In meeting the challenge of proftecting children in an increasingly digital and online world, education is vital. From the
outset, it is important not to forget that the internet affords tfremendous potential for all, with many opportunities to
discover, create and connect. However, all too often these great opportunities are also the source of hurt and harm for
children and young people.

Online risks come in many different shapes and sizes. Recently at the UK Safer Internet Centre's helpline there has been a
proliferation in "spotted" pages on popular social networks. Often their primary purpose is to name and shame, bully and
ridicule. No one is immune: teachers, pupils, even members of the public, many of whom will never know they have been
photographed and featured on such sites. Other risks, such as grooming or sexting, are higher profile and attract more
column inches.

In responding to risk there is a role for everyone to play. A survey, Have their Say, published this year by the UK Safer

Internet Centre, asked more than 24,000 children and young people what they believe their online rights and
responsibilities are.

Young people responded that they believe they have a right to feel safe online and that they want online tools to help
them manage their privacy and report concerns. As well as turning to friends and family members for support in staying
safe online, young people value the growing array of safety tools and services available to them online: both primary-

and secondary-age children believe they have a right to report concerns and to manage their privacy online.


http://www.saferinternet.org.uk/safer-internet-day/2013/survey

While the study shows that the majority of young people are aware of reporting, a number of young people are not
making the most of this tool because they lack the skills, knowledge or confidence in the reporting process.

Where removal of criminal content is concerned, the online industry as a whole has rallied behind the Internet Watch

Foundation (IWF), which was set up to remove particular types of criminal online content, namely child sexual abuse
images and videos. It is not underpinned by legislation but, in the self-regulatory sense, takes a voluntary approach. After
identifying child sexual abuse content from a public report, the IWF issues a notice to take down the content when it is
hosted in the UK.

The online industry has also created a hostile environment for hosting child sexual abuse images in the UK. Some 18% of
this content worldwide was hosted in the UK in 1996. Since 2003, less than 1% is hosted here. This drop has happened
through companies voluntarily making it hard for people to distribute the content.

What are the examples of business working pro-actively on internet safety for children and young people?

Partnerships and working closely with those providing the services that children and young people are using are critical.
Internet service providers (ISPs), as well as Facebook, Twitter, YouTube, Ask.fm and Tumblr, have provided the UK Safer
Internet Centre with contacts who can give clarification on their site's safety features and to whom the centre can address

reports of misuse.

The four main ISPs in the UK — BT, Sky, Virgin and TalkTalk — have worked with the UK Safer Internet Centre to produce video

tutorials clearly showing how their parental controls work and can be applied. These are hosted on the UKSIC website, a


http://www.iwf.org.uk/
http://www.iwf.org.uk/

trusted and impartial source of advice for parents, and supported by a range of resources on the safe use of internet-
enabled devices and how-to guides for parents.

But there is more that ISPs can do. To create a better internet, it is important that we work together and listen to what
children and young people are calling for. This includes ensuring that the barriers that prevent young people from
reporting are removed. Service providers need to do more to make these mechanisms more obvious and simpler to use;
they also need to introduce more transparency when it comes to informing users how their reports will be dealt with as
well as considering feedback to help increase confidence.

Knowledge of privacy settings among children and young people could be improved, and instructions and information
need to be more concise and easier to understand, perhaps by using more visual means, such as icons or illustrations.”

In: https://www.theguardian.com/sustainable-business/technology-sector-protect-children-digital-world

. Evaluation Assessment text — ‘what we have learned in this module’: just the effort to resolve all the exercises is a “proof”

of success.


https://www.theguardian.com/sustainable-business/technology-sector-protect-children-digital-world

